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1-Q. HEXIS
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-Simon AnholtE' &%, 2005F LDGfKitE BT HERML TVWIEZRI'S> RBE | Immigration. Governance. People) RiggeE L
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- 217 1631EENRICEE. NGOSOZENANHE T —FRIRBOREMECEIEZI7U>Y |Security. World Order)
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4 |THE SOFTPOWER30 RANKING Portland PR Ltd 1FUR K5 XT4THR
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- 21571001 EEIHRICIMD, World Economis Outlook. World Economis Forum, URIIELZBSI (Brand Strenfth Index)ZE(C, 3 2B OOA U1l — b, GDP, hlE
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Anholt-GfK Nation Brands Index (2017)
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The Good Country Index (2017)
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Country Brand Index (2017)

HERITAGE&CULTURE

QUALITY

CF LIFE TOURISM
BUSINESS
POTENTIAL MADE IN

VALUE SYSTEM

*IAE CEDIEALIFART K

©2018 Accenture, All Rights Reserved. This Material is Highly Confidential and Proprietary to Accenture.

1~
=

2005 h5FutureBrandtt B EHEL TL\BEZRT 5> RIgiE
BIMNRITE RSB ROBREREERSHFR17~18HE D21
&~ 65 F CHRELZHI2500 AETRICT Y — NATRENM
BUGAWIRBIEI TR EOFRMEEZ 5555 TIBIELE B2 N
-3, $iit. TWIBEDEFIADTHICH BV TV )

HS 2 HH

A

BSIEAL : 14z (118HEH)

¥(CSFMHEWER : TAdvanced technologyl.
[Heritage, art and culturel. lHealth and educationl.
'Would like to visit for a holiday.l

> [What are the perceptions of ‘Made in Japan’?]&0LYS
BIVCXTL Tl Makes products of high quality1&0S
EIEHNKI70%Z X T

> [What is Japan most expert at? 1&LVSRIVNCTL
[Technology1h'78%. XL\ Tl Consumer Electronics]
H'65%. [ Automotive |N1'58% B _E DOIZEZIES

> [EEED65%L ENSESFRITEZHRMT DL RFIL.
90%N'FIEOR NHEE I BLEIZE, 210 A AN
BARRBESRAICEVEEZLEIZ

> BARCHITZAA-SOFIELTTESRAICGEVERELTEFT
BEMICEI=—IBE ], [IZ51EF3cEB<EmMELTWNS
ORY bpFHTRP IS =7V ) TR ZU—-RITBE L0020
A MBI TENTLS

> BAROAA-JICREZEZ2RERMNRBT T RELTI MS,
EXE, KV, Y- T2, KFYZVIINFEFBENTNS

10



THE SOFTPOWER30 RANKING (2017)
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Brand Finance nation brands (2017)
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SERI-PCNB NBDO Nation Brand Rankings (2012) *Substance
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SERI-PCNB NBDO Nation Brand Rankings (2012) *Image
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2-Q. MEDIBRERDAE (B2 -SX{E=i)

B - SYEEMDEF TS, HEE, BREM. BRNAMEFEOBALHEE. AR—Y, 52, RE, &,
=HEF D E=MRINICRIERDFE.

NH Index # Metric e Data source KRBT
A AL Culture 1 |creative goods exports TAFAT I XD, fﬁ;:\if creative goods (UNCTAD's Creative Economy Report categorisation) relative to the size of the The Good Country Index

2 |creative services exports DUTATAT VXD tE::oerctsnc;frg;elative services (accoding to ITC's "trade in services" categories 10 and 11) relative to the size of The Good Country Index
3 |UNESCO dues in arrears as % of contribution 1R 2INOZF BT UNESCO dues in arrears as percentage of contribution (negative indicator). The Good Country Index
4 |Freedom of movement, i.e. visa restrictions ZEIOEH Number of countries and territories that citizens can enter without a visa (according to Henley & Partners). The Good Country Index
5 |press freedom spEOEE E;egeaiﬁ/rg i?‘fditchaetg:)e.ss (based on mean score for Reporters without Borders and Freedom House index as a The Good Country Index

Culture&Heritage 6 ?;:tfsl cp:r:::g&n;:\; ESE:rla?:cr;jd?:gn;a\rie ::]Ssit:eaﬁt/es‘;;gfrtagﬁ;ecmcn WAL B, i, 2R, SCFESORE |FHITEL 200 EIORA275 AHREH ROSONEISH T 3SURBOREEHRL. 200004 x SOHRx S0sEIDEIEE. 251 5 1 oye_Grk Nation Brands Index

literatu At EEOENS AR RS REDSTRICTIIZHL T, BISNBERT 7> MESREET

Culture 7 |Total number of tourist arrivals BIAEORE UN World Tourism Organisation ' THE SOFTPOWER30 RANKING
8 g‘?;:gebif::qgs: ;?‘:;'j;ét:;a' tourism receipts BB LA LD OTI AR UN World Tourism Organisation THE SOFTPOWER31 RANKING
9 [Number of films appearing in major film festivals FEMERICEIS T IRE DL Various THE SOFTPOWER32 RANKING
10 |Number of foreign correspondents in the country EROHMEFFRE O gs::sr;::jeg? AD:;:C?:;;{SF;):E ?iI;us ' THE SOFTPOWER33 RANKING
11 [Number of UNESCO World Heritage sites 1F 2D FEEEDE UNESCO Statistics ' THE SOFTPOWER34 RANKING
12 |Annual museum attendance of global top 100 157 by T100ADL TV SIS IERER The Art Newspaper Review Number 289, April 2017 ' THE SOFTPOWER35 RANKING
13 [Size of music market BRMIHORIR IFPI Global Music Report 2017 THE SOFTPOWER36 RANKING
14 |Number of top 10 albums in foreign countries B9 N T107)L) (LR IFPI Global Music Report 2017 ' THE SOFTPOWER37 RANKING
15 |Number of top 10 albums in foreign countries B9 N T107 L) (LR IFPI Global Music Report 2017 ' THE SOFTPOWER38 RANKING
16 |Olympic medals (Summer 2016 / Winter 2014 zJ)DE‘y,ngMﬁg& (201655/ 20145 International Olympic Committee ' THE SOFTPOWER39 RANKING
17 |FIFA Ranking (Men'’s) FIFAS>+>4 ($F) ' THE SOFTPOWER40 RANKING
18 |Quality of national air carrier EEMERAOBE THE SOFTPOWER41 RANKING
19 |Michelin starred restaurants =215V EBOLAN YR ' THE SOFTPOWER42 RANKING
20 [Power Language Index (PLI) i\;;—gz;?‘—?f}?v’]X (PLD) THE SOFTPOWER43 RANKING

2 : o Ry 08 S 4 7 B0 et 00 atonrr s

HERITAGE&CULTURE 24 [Historical points of interest Jrdsal:oEAo E%flngmﬁ?ﬁggﬁJf 3A§E®?E*2’;3g;1%g§§ﬂaﬁ;§)§ NFHTFIN FICF2 AFZDAFUR MY T Country Brand Index
25 |Heritage, art & culture SR, =il &b 3gilg§§mﬁ§$ﬁgiﬁjfﬁi\ ?512’3331%2%327@??5\3('?’)@‘ IS, T TMET A ARIZ 49,7 Country Brand Index
26 [Natural beauty BR0% 5%?1525@52&23?}5C}JtAﬁEﬂ)?/ETZ,S]B&gj{ﬁoa)iiiiﬁﬁa(lﬁl)ﬂ NFH TN FVESFS XFSTAFIR MY D Country Brand Index
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2-Q. fifEDBREZRZEDAE (E155)

FADBH TR, COEADGFRBER. EKREOOESV., BXARY MOFEEE., RTIROMEAME. BREmIC

RIERDFE.

NH Index # _Metric e Data source HMRATE

TOURISM (GOODS & SERVICES) 28 (Appeal HOFIE. TE-I -IMD. World Economis Outlook. World Economis Forum. FDI&O#iETT —5%IRE51F Brand Finance nation brands
29 |Value TN SOiHE +IMD. World Economis Outlook. World Economis Forum. FDI&D#iat7 — 53R E 51 A Brand Finance nation brands
30 |Infrastructure AFUPIE -IMD. World Economis Outlook. World Economis Forum, FDI&D#Et7 —4%3RE 51/ Brand Finance nation brands
31 [Openess BARIE -IMD. World Economis Outlook. World Economis Forum. FDI&O#EtT —5%3E351 A Brand Finance nation brands

' TOURISM 32 [Value for money (e S%ialgg/?ﬁﬁﬁﬁg-;ﬁ)fﬁiﬂ)? 2’530%;?(@3&??5\;3}:)@ BFG, TIIN FIESFL S, AFIA MY, 9 Country Brand Index
33 [Range of attractions AT 2ty NOIE 5%??2}_@; ?ﬁ?ﬁ;;fuf ﬁiw? 2'::3%%;1%3&??5\; 07) BF5, TFDN FIEFD 3D, AFUR. BT Country Brand Index
34 [Resort & lodging options TEREOEIRYE . f»?gﬁ) f ?}iﬂ)?/l\z ;E%;gggiijﬂi; 1 BFH. TN PICSF2 FEZAFIA Y. T Country Brand Index
35 |Would like to visit for a vacation RTEL TORRIER %%ilggfﬂﬁ?‘gﬁjfﬁi‘?fﬁ';E\%;‘i%gziiﬁﬁ; s 159, T5N FIAFY 50 AR MY oy Brand Index
36 |Food a ;filgz/ﬂ rﬁ?ﬁ;?ﬁ)f?ﬁfi@? 2 53%2%2&??351;}7) NFH T2 PIVESF XF ST AFIA Y. T Country Brand Index

Polling 37 |Favourability towards foreign countries SO RZOE DS RSN ENEET11,0008ADT7>T— NAE THE SOFTPOWER40 RANKING
38 [Perceptions of cuisine of foreign countries ZOEOBRADRH HF2SHEDEEFT11,0002ADT7 >~ NBE ' THE SOFTPOWER40 RANKING
39 |Perceptions of how welcoming foreign countries are to tourists ELLBEADRIEIUT 14 -HFR2SHNEDEET11,0008 DT>~ NAE THE SOFTPOWER40 RANKING
40 [Perceptions of technology products of foreign countries AR ROR HF2SHEDEET11,0002ADT >~ NAE ' THE SOFTPOWER40 RANKING
41 |Perceptions of luxury goods produced by foreign countries SUT217)-RBADRH -HF2SHNEDEFT11,0008ADT7>T— NAE THE SOFTPOWER40 RANKING
42 [Trust in foreign countries’ approach to global affairs EFBECHIZEOENDEHE SR HF2SHEDEET11,0002ADT7 > — NAE ' THE SOFTPOWER40 RANKING
43 |Desire to visit foreign countries to live, work, or study I, ME. MARORDOBREEB HR2SHEDEFT11,0002ADT7 T~ NAE ' THE SOFTPOWER40 RANKING
44 [Perceptions of foreign countries’ contributions to global culture. EBRULC I ZEOEOSHE HFR2SHENDEET11,0008ADT7 >~ NAE ' THE SOFTPOWER40 RANKING
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2-Q. MEDEMRERDAE (Fam-Y—EX)

B -Y—EAREFH TR REMTHSL. SmEPHMANE. ENSADBARR. Em-Y—EADHM AR
DOFEl, BUR, B - Y—EADTHIBECHRIZRIFE

HH Index # Metric e Data source NRATE
-2 MADE IN 45 |Make products that are authentic HIFRTHBE stfflggw}:ﬁé}ﬁg;ﬁjfﬁi@?éﬂgj3;iﬁgii§fﬁsﬁjﬂ;l)ﬂ BFY, TIN FNCSF ST AFIR Y. T Country Brand Index
46 |Make products of high quality BERETHIL 3%flg§§®'ﬁ§tygiﬁlfﬁi®4> 2’3] g%gzi?imﬁaﬁﬁ‘)g‘ B39, TIBWFVEFS A0, AFIR, MY, T Country Brand Index
47 |They create unique products 1=-JTHBIE ;5?15 h§®}ﬁ§“’%§§)fﬁi® P 2’;3[%€';i%gﬁiqﬁ5$§? DFH TFI FIAF2 AES T AFUR Y. T Country Brand Index
48 |Would like to buy products made in that country AR 2,S30EXROBEME OKEL 175, T5N. PICSF2. HE 1 AFUR MY, T Country Brand Index
each country of origin. U\ B ANDTERIE/ B8 1% SEBIEPALRE O TFRICTIEHL T, RS RERT 5> MESEHEH
SSI;/\EIRC’:‘E/;')\‘CE (Go0Ds & 50 |Trade Rules EROMRE - -IMD. World Economis Outlook. World Economis Forum. FDI&D#iETT —45%3E 51 Brand Finance nation brands
51 |Government Policy R +IMD. World Economis Outlook. World Economis Forum. FDI&D#i5tT —5%3EH51 A Brand Finance nation brands
MARKET (GOODS & SERVICES) 52 |Size THiBAUR +IMD. World Economis Outlook. World Economis Forum. FDI&D#fistT —5%3R851 A Brand Finance nation brands
53 |Competition Ere=giE +IMD. World Economis Outlook. World Economis Forum. FDI&D#5tT — 5% E51 A Brand Finance nation brands
54 |Development SO EYE +IMD. World Economis Outlook. World Economis Forum. FDI&D#istT—45%30 8351 A Brand Finance nation brands
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2-Q. EDBAERDAE (BUS-ZF 1/2)

B EEDE TR, BUBRADOES ., FiFEHE, RERIE. 198, AMTRENE. Bitl. €OMMREIFCHRD

ERIFE.

i Index # Metric HE Data source NRBER
This dimension determines the power to attract people to live, work or -y . . . - -
y . ENOBE. (13, B¥EE, 55 1 |Hli75E 205 EOR A2 ACHEHROS0NEICH 9 250HE! ZERIL. 20000\ x 508 x 505 EDEIE %, 25(CH N
A - 15 ’ y - gy ol
oA - R I [Investment&Immigration 55 |study in each cour_\try_and _reveals how people perceive a country’s SORREONS SO RE DR BRICT AU T, B RERT 5> NES e Anholt-GfK Nation Brands Index
economic and social situation.
This measures public opinion of the level of national government
competency and fairness. It describes individuals' beliefs about each gy j\pproyipte, R, BB |51, 207 EIORA2B A BTN ROSONEIH §350HENRIERERIL. 200007 x SOEMx SOy ENEIE, 85T .
I |Governance 56 |country's government, as well as the government's perceived . BEAC RN ANEAOK S A DS ALRE OSBRI R T, BARMAERT 5> e B Anholt-GfK Nation Brands Index
commitment to global issues such as democracy, justice, poverty and IR 1 el & o » B >
the environment
. 157261 E D13, 500 ADAL ZA T —ADEBIH X~ JIFIFTBICEBEDT> Y — b+ 1855 - R, BIF -1l 12035, B0 N :
T |Economy &Corporations 7 i (AL 2. BURL. ER. B8 ARESEED 12505 —5 (B : IMD. WEF. UN. WDI) 0@a SERI-PCNB NBDO Nation Brand Rankings
IV |Government 58 [Human Development Index score Gk =2y UNDP Human Development Repo THE SOFTPOWER30 RANKING
59 |Freedom House Index score D=5 LI\DRASFYIRZAT Freedom House THE SOFTPOWER30 RANKING
60 [Number of think tanks in the country SIDIIDE McGann, J. (2017), 2016 Global Go to Think Tank Index Report THE SOFTPOWER30 RANKING
61 |Gender Equality Index score R — MRS AT UNDP Human Development Report THE SOFTPOWER30 RANKING
62 |Economist Democracy Index score I1/IAMREFEES Economist Intelligence Unit THE SOFTPOWER30 RANKING
. < - . Hassan, M & Schneider, F (2016), Size and Development of the Shadow Economies of 157 Countries
SpR—e T3 dTBES ] 4 ,
63 |Size of shadow economy as a percentage of GDP ¥ R—+I1/Z-OGDPCITZENE Worldwide: Updated and New Measures from 1999 to 2013 THE SOFTPOWER30 RANKING
64 [Homicides per capita IABEEDOFAFEER World Bank THE SOFTPOWER30 RANKING
65 |World Bank Voice and Accountability Index score 1 FRIRTABRE TN IEYT(IBMOATT  |World Bank THE SOFTPOWER30 RANKING
66 |Capital punishment carried out in 2016 20165 DIERIHATEL Amnesty International THE SOFTPOWER30 RANKING
67 |Income inequality - gini coefficient FRSAFES - IR World Bank THE SOFTPOWER30 RANKING
68 [World Economic Forum Trust in Government Index score g?ﬁgjﬂ77&0)&%1}7”71':6"754; World Economic Forum THE SOFTPOWER30 RANKING
69 |Press Freedom Index score TUABEHEES Reporters Without Borders THE SOFTPOWER30 RANKING
70 (World Bank Government Effectiveness score &ﬁiﬁﬁo)mxﬂ? (Government World Bank THE SOFTPOWER30 RANKING
Effectiveness score)
71 World Bank Good Governance Regulation Quality &ﬁi&«-{o)o)Z]T_ (Governance World Bank THE SOFTPOWER30 RANKING
score Regulation Quality)
72 |World Bank Good Governance Rule of Law score 52%2123?37 (Good Governance World Bank THE SOFTPOWER30 RANKING
5 50—, = REEE] -
V  |Enterprise 73 |Global patents filed (percentage of GDP) iziﬂahrdl:l TV (GDPIY T 53] World Intellectual Property Organization / World Bank THE SOFTPOWER30 RANKING
&
74 |WEF Competitiveness Index WEF# 773528 World Economic Forum THE SOFTPOWER31 RANKING
UTITEU NaTOTTS COTTETETICE UM TTaue
75 |Foreign direct investment as percentage of GDP GDPICX 25 EEIHRE and Development Statistics / World THE SOFTPOWER32 RANKING
76 |Heritage Economic Freedom Index score EEEBR > TYIRIEHR 2017 Index of Economic Freedom THE SOFTPOWER33 RANKING
77 |Corruption Perceptions Index score BUARIEALZ D7 Transparency International Corruption Perceptions Index 2016 THE SOFTPOWER34 RANKING
78 |R&D spending as a percentage of GDP TR E(IGDPILEHZEIE World Bank THE SOFTPOWER35 RANKING
79 |Global Innovation Index score 00—/ IR-33 1588 The Global Innovation Index 2016 THE SOFTPOWER36 RANKING
80 [Number of SMEs as a percentage of labour force working in SMEs SSE DD INMBEEEE International Finance Corporation THE SOFTPOWER37 RANKING
81 [World Bank Ease of Doing Business Report HRIRITEREIREROMRL World Bank THE SOFTPOWER38 RANKING
82 [Unemployment rate as a percentage of labour force RER World Bank THE SOFTPOWER39 RANKING
83 [Hi-tech exports as a percentage of manufactured exports )\ TORESDEH % World Bank THE SOFTPOWER39 RANKING
84 |Log of business start-up costs as a percentage of GNI per capita IAZEDGNIC I 3BERMIAIZANDEIS  |World Bank THE SOFTPOWER39 RANKING

©2018 Accenture, All Rights Reserved. This Material is Highly Confidential and Proprietary to Accenture.

19



2-Q. fEDIBRERDAE (BUS-ZF 2/2)

B EEDE TR, BUBRADOES ., FiFEHE, RERIE. 198, AMTRENE. Bitl. €OMMREIFCHRD
ERIFE.

sl Index #_Metric HE Data source HREBEE
VI |GOVERNANCE (INVESTMENT) 85 [Regulation 5 -IMD. World Economis Outlook. World Economis Forum. FDI&D#EtT —5%3E51 A Brand Finance nation brands
86 [Taxation B +IMD. World Economis Outlook. World Economis Forum. FDI&LO#iat7 —5%3RE51 A Brand Finance nation brands
87 |Infrastructure 1275 +IMD. World Economis Outlook. World Economis Forum. FDI&D#tat7 —5%30E51A Brand Finance nation brands
88 |Investor protection 1S BERORE -IMD. World Economis Outlook. World Economis Forum. FDI&D#EEtT —4%3ME 51 A Brand Finance nation brands
VI [MARKET (INVESTMENT) 89 [Use of Technology T70/05— +IMD. World Economis Outlook. World Economis Forum. FDI&O#iETT —5%IRE 51 A Brand Finance nation brands
90 |Research&development ERFTRATE +IMD. World Economis Outlook. World Economis Forum. FDI&D#iETT —5%IRE 51 A Brand Finance nation brands
91 [Doing Business ESRIDOLTE +IMD. World Economis Outlook. World Economis Forum. FDI&LO#iETT —5%IRE51H Brand Finance nation brands
92 [Market development THiSFRIE -IMD. World Economis Outlook. World Economis Forum. FDI&D#st5 —5%IRE35| Brand Finance nation brands
VIl |PEOPLE&SKILL (INVESTMENT) 93 [Training & Education N2> 88E +IMD. World Economis Outlook. World Economis Forum. FDI&O#iETT —5%IRE51 /A Brand Finance nation brands
94 |Talent retention AMDTEENE +IMD. World Economis Outlook. World Economis Forum. FDI&D#iat7 — 53R E51 A Brand Finance nation brands
95 [Use of talent A +IMD. World Economis Outlook. World Economis Forum. FDI&O#istT —5%3RE51 A Brand Finance nation brands
IX [VALUE SYSTEM 96 [Political freedom BrarIER 5%??5}_@; ﬂiﬁ?ﬁ;;?)f ﬁiw?flz’fél%g%gﬁifaﬁaﬁ;? BF5. TFDN FIAEFS 30, AFUR BT Country Brand Index
97 |Environmental standards .- EDIEIMRITE ﬁi’-i%ﬂ)é\%‘rz,ﬁo%ﬁiﬂ)ﬁﬁaﬁﬁ_(%\ NFHLTFDN PIESF XD AFUR (Y. D Country Brand Index
7. M3, 7798, UAE, 1K, S, 51, BAA-Z05U7)
98 |Tolerance ESRZOLPIE 5%??5}_@; ?\ﬁ?ﬁ‘%{;ﬁm Uiﬂ}?flz’?é%;i%gzi?_ﬁ;;? D3I TN FVCSF2 AFDI, AFIR 0.9 Country Brand Index
X |BUSINESS POTENTIAL 99 |Good for business EIR2DUTE 5%?15 ﬁ%mﬁﬁg‘ ﬁ:ﬁf;)?;l\z ;3%222§§§ﬂ§7(% B39 TN PIELFD. XV AFUZ. 9.7 Country Brand Index
101 [Good infrastructure 1> ISORIFIE ;fill;/?\ j?g??;fiiiw?iiz ;‘Eﬁgggﬁ?iﬂﬁgﬁ BFF TN PIALFD MRV AFUZ. 9.7 Country Brand Index
Xt [Policies &institutions 102 - i 2%@?;?;%?;‘?&5?é?%%ﬁ%ggé:%f;?ﬁ%?%}ﬁ%ﬁﬁfﬁﬁwﬁggﬁ‘;ﬁ;j WSRO | Ep1—PCNB NBDO Nation Brand Rankings
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2-Q. MEDBMERD A (BHFil-75))

BRI NDE T

BFEL EIRMEEADRIISEHEL, 172

RAESW IT1YI5DREESVICRIERNIFHE.

J—=RIVEZEZL. SNSOFIE

HEH Index # Metric HE Data source SRBEE
i%ﬁﬂ\r Science&Technology 103 |International students BB Number of foreign students studying in the country (according to UNESCO) relative to the size of the economy. [The Good Country Index
7 T =
104 |Journal exports ;ff;lﬁ% RIFHES #il (ITCIE3) Exports of periodicals, scientific journals and newspapers (according to ITC) relative to the size of the economy. [The Good Country Index
105 |International publications yg) & (SCImagolcdd) (CHB#kan/im 2:£g$y0f articles published in international journals (according to SCImago) relative to the size of the The Good Country Index
) JU— Accumulated Nobel prizes (up to 2014) assigned to countries based on laureates' country of birth as well as
106 | Nobel prizes - NVERERES country (countries) of institutional affiliation at the time of the award, relative to the size of the economy. The Good Country Index
107 |Patents RN g:omng:yof International Patent Cooperation Treaty applications (according to WIPO) relative to the size of the The Good Country Index
Digital 108 |Facebook followers for heads of state (outside of country) EZRTEOFacebook7A0T— (E5) Facebook THE SOFTPOWER31 RANKING
109 Facebook engagement score for heads of state or government (outside |EPERKDZHDFacebookdI>4 Facebook THE SOFTPOWER32 RANKING
of country) 237 (E5)
110 Facebook followers for ministry of foreign affairs 943z#DFacebook 7407~ (ESH) Facebook THE SOFTPOWER33 RANKING
(outside of country)
11 Facgbook er!gagement score for ministry of foreign S E5EDFacebookDI>F—T X ~NAT7 Facebook THE SOFTPOWER34 RANKING
affairs (outside of country) (E4t)
112 [Number of internet users per 100 inhabitants 100ABDDA 253y MIRER World Bank THE SOFTPOWER35 RANKING
113 [Secure internet servers per 1 million people 100 ABRDORREA>H—Fyh—){—  |World Bank THE SOFTPOWER36 RANKING
114 [Mobile phones per 100 people 100 ABNDIEHEERETE International Telecommunication Union THE SOFTPOWER37 RANKING
115 |Internet bandwidth thousands Mpbs A 2%y NEIEIE International Telecommunication Union THE SOFTPOWER38 RANKING
116 [Government Online Services Index BHIAS S VY- EAFTERE United Nations E-Government Survey THE SOFTPOWER39 RANKING
117 |E-participation Index AVSAOBMIATL (EEEF) Web Index THE SOFTPOWER40 RANKING
118 |Fixed broadband subscriptions per 100 people 100 ASBNOBET ORI REZHIZR World Bank THE SOFTPOWER41 RANKING
. A5 1A X— (] 7~ R RPE R A > 05, BRI0Y ) i
Science &Technology 119 _ 15226 HE D 13,500 ADAL AN —F —ADERIA X~ T(CRITZI6IBEDT > T — b+ #EF - (2. BIF - 5. 1>05. BROZH SERI—PCNB NBDO Nation Brand Rankings

i ARHE- B AL, ER, B ARESHIH01250]

5t7—% (f : IMD, WEF. UN, WDI%) D&
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2-Q. fifEDBKRERED A (IRIR)

RIEHEFF T, TI0IH)- Ty MRAY MER, EHE, BERROHEME, CO2HRHE, AY VERIRDE

TICRBIERIFE.

NEF Index # Metric

HE

Data source

SRAEE

BRI 1 [Planet & Climate 1

N
S

Ecological footprint (2013)

TIO0ShIL- Ty A > NEIR

National Footprint Accounts, Ecological footprint (according to Global Footprint Network) relative to the size of
the economy (negative indicator).

The Good Country Index

121 |Reforestation since 1992

19924 LURMAEME

Re-/De-forestation since 1992 (according to UNEP Environmental Data Explorer).

The Good Country Index

122 |Hazardous pesticides exports

BEREOMHE

Hazardous pesticides exports (according to UNEP Environmental Data Explorer) relative to the size of the
economy (negative indicator).

The Good Country Index

123 |CO2 emissions (2013)

CO2HEE (20134F)

CO2 emissions (according to World Bank) relative to the size of the economy (negative indicator).

The Good Country Index

124 |0zone

AV ERIR DT

Consumption of ozone-depleting substances - all (according to UNEP Environmental Data Explorer) relative to
the size of the economy (negative indicator).

The Good Country Index
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2-Q. fifEDBREZEDE (H=-F 1/2)

= - EHNEF TR,

%ﬂ(ﬁ\ iﬁﬁ\ {Eli 'ﬁﬁi\ 'T'F*[I (:%5%%73\“#&0

SR, 037, MV B77UN. UAE 12K, RE, 91, BAA-25U7)

DE Index # _Metric iz Data source HRAES
[a==gEaii] I [Health & Wellbeing 125 [Food aid RARIED) Food aid funding (according to WFP) relative to the size of the economy. The Good Country Index
126 |Pharmaceutical exports EFEROEE Exports of pharmaceuticals (according to ITC) relative to the size of the economy. The Good Country Index
127 |Voluntary excess donations to the WHO WHOADB ENBZHF Voluntary excess contributions to World Health Organisation relative to the size of the economy. The Good Country Index
128 [Humanitarian aid donations NGz Humanitarian aid contributions (according to UNOCHA) relative to the size of the economy. The Good Country Index
129 |International Health Regulations Compliance EFRERERFRARADET International Health Regulations Compliance (according to WHO). The Good Country Index
T |Infrastructure 130 ;ﬂ_*rf 7;%%‘{?;3'Sooﬁﬁﬁggﬂgégzﬁfgﬁ;mfsjﬁgi?g’gf&ﬁéﬁéfﬁfﬁg;‘igggg\ IO | 1 —PCNB NBDO Nation Brand Rankings
Il |Education 131 |Average of OECD PISA science, maths and reading scores OECD PISADZI77K#E (OECD THE SOFTPOWER42 RANKING
132 |Gross tertiary educational enrolment rate EEREHMAOMER World Bank THE SOFTPOWER43 RANKING
133 [Number of top global universities VRN =2 5% Times Higher Education (top 200) THE SOFTPOWER44 RANKING
134 [Number of academic science journal articles published HAREN 2R MTEE ST — IR DS World Bank THE SOFTPOWER45 RANKING
135 [Number of international students in the country BB UNESCO Institute for Statistics THE SOFTPOWER45 RANKING
136 [Spending on education as percentage of GDP GDPICE®H2BBHOES World Bank THE SOFTPOWER45 RANKING
IV |International Peace & Security 137 |Peacekeeping troops AN EOIRIE Number of peacekeeping troops sent overseas for UN missions, relative to the size of the economy. The Good Country Index
138 [Dues in arrears to UN peace keeping budgets as % of contribution EEO A FEIHIZ8IBR0EE i[:‘lcjﬂecsagra)'?rears to financial contribution to UN peacekeeping missions as percentage of contribution (negative The Good Country Index
AT TOUCE T TTUTT DT U CaS UaTes U TN e Tt oT T O T et VIOTeT e (0T T Or TS Ut es ™ Per-Tonmict tIvigea oy
139 |International violent conflict ER#S -thi number of countries involved according to UCDP/PRIO) relative to the size of the economy (negative The Good Country Index
140 |Arms exports R Exports of weapons and ammunition (according to ITC) relative to the size of the economy (negative indicator). [The Good Country Index
141 |Internet security EpZaE SN e Ubr Global Cybersecurity Index score (according to ITU). The Good Country Index
v |world order 142 |Charity giving w4t :;r“:ﬁgt:ge of population that gives to charity (according to Charities Aid Foundation) as proxy for cosmopolitan The Good Country Index
143 [Refugees hosted HRZIANE Number of refugees hosted (according to UNHCR) relative to the size of the economy. The Good Country Index
144 |Refugees generated BRFEEH Number of refugees overseas (according to UNHCR) relative to the size of the population (negative indicator). The Good Country Index
145 |Birth rate AR Population birth rate (according to World Bank as negative indicator). The Good Country Index
146 [UN Treaties signed EESHIDFFHEE Number of UN treaties signed (up to 2014) as proxy for diplomatic action and peaceful conflict resolution. The Good Country Index
VI |QUALITY OF LIFE 147 |Health & education R HE j‘f’j‘lg 7“1’:?2;??3?[50?12;33;i§g£§lﬂﬁaﬁf;? B39, TIN FMESF S5, AFIR, K. T Country Brand Index
148 | Standard of living LA 522097, M. BP0 UAE. 1> K. T, 54. BAA—-2N5U7) I TIII TIELTZ A AT country rand ndex
149 [Safety & security TLREE 5%?1£§§®#ﬁ?ﬁﬁgyfufﬁi®?§?';}g;iggﬁ z-ﬁs(lﬁ'l)ﬂ DFH TFIN FICSF2 AFS D AFIR MY T Country Brand Index
150 [Would ke to live/study there Bl KEAOES -WRI7NEDBINITE . BHEODE2, 5302 ROMEBE CRE. HF5. TN PLESFY XF3T AFIR, MY T Country Brand Index
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2-Q. fifEDBKREREDAE (- FH 2/2)

= - EHNEF TR,

%ﬂ(ﬁ\ iﬁﬁ\ {E@ 'ﬁﬁi\ 'T'F*[I (:%5%%73\“#&0

HF Index # Metric e Data source NRATE

VI |SOCIETY 151 |corruption R -IMD. World Economis Outlook. World Economis Forum, FDI&Df Brand Finance nation brands
152 |Judicial system BlEHIE -IMD, World Economis Outlook. World Economis Forum, FDI&D#Et5 Brand Finance nation brands
153 [Security Fa1U71 -IMD. World Economis Outlook, World Economis Forum, FDI&D{ Brand Finance nation brands
154 |Quality of life EEOE -IMD, World Economis Outlook. World Economis Forum, FDI&bf Brand Finance nation brands
155 [Corporate Ethics W= +IMD. World Economis Outlook. World Economis Forum. FDI&D#iatT — 5% B35 A Brand Finance nation brands

VI |Prosperity & Equality 156 |Open trading ES0RIE Trading across borders (open trading performance compared to best practice; i.e. IFC distance to frontier) The Good Country Index
157 [UN volunteers abroad SEINCTOESN EERER TS 71 702 Number of aid workers and volunteers sent overseas (according to UNV) relative to the size of the economy. The Good Country Index
158 |Fairtrade market size J17 N~ ROTISAUE Fairtrade market size (according to Fairtrade International) relative to the size of the economy. The Good Country Index
159 [FDI outflows ESNEIEYE FDI outflow (according to UNCTAD) relative to the size of the economy. The Good Country Index
160 [Development assistance FHRARRE (OECD) Development cooperation contributions (aid according to OECD) relative to the size of the economy. The Good Country Index

IX |Engagement 161 |Total overseas development aid (ODA) ODA¥AET (OECD THE SOFTPOWER30 RANKING
162 [Overseas development aid / GNI (Net ODA received) %ﬁ;?g;gg:mmgug THE SOFTPOWER31 RANKING
163 [Number of embassies abroad TESMABESL (EISH) Lowy Institute / Embassypages / Various THE SOFTPOWER32 RANKING
164 [Number of embassies in the country TESMABEE (EM) Embassypages THE SOFTPOWER33 RANKING
165 |Number of consulates general abroad BAMIASEEDRE Lowy Institute / Embassypages / Various THE SOFTPOWER34 RANKING
166 [Number of permanent missions to multilateral organisations EBRHBACH BERE DL Lowy Institute / Various THE SOFTPOWER35 RANKING
167 [Membership of international organisations EFFHEBADNNEEER Various THE SOFTPOWER36 RANKING
168 |Environmental treaty signatures RBENOERER United Nations Treaty Collection THE SOFTPOWER37 RANKING
169 [Asylum seekers per 1,000 people 1,000 A DO T EFHLE World Bank / Asylum Seeker Resource Centre THE SOFTPOWER38 RANKING
170 |Number of diplomatic cultural missions SIAEEREIEL Various THE SOFTPOWER39 RANKING
171 [Number of countries a citizen can visit visa-free EYRU TR TEZE 0 Henley & Partners Visa Restrictions Index 2016 THE SOFTPOWER40 RANKING
172 |Size of Weekly Audience of State Broadcaster EERXEOREEL (BR) Various THE SOFTPOWER41 RANKING
173 |Environmental Performance Index (EPI) RI5) (T4 - R8T Yale Center for Environmental Law & Policy (YCELP) THE SOFTPOWER42 RANKING
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2-Q. fifEDiBREREDHE (EK)

ERDETIE, b, AN RBANORBEFICHRIBZRIFT.

HH Index # Metric e Data source NRBEE
[E3)=9 1 |People 174 [Measures the population's reputation in terms of competence HEH (AVETVR) ;gg$§1£zggéﬁgg‘;’i%?igg&l;%ﬁi?ggjﬁ 2RI 200004 x SORRIX 507 EDIEFEE. 250 Anholt-GfK Nation Brands Index
175 |level of education wELAL 7ﬁ£’§§§;.§§§ggﬁﬁﬁg‘ﬂﬁﬁ%’i;}Zﬁ?g{’;ﬁmgm 20000 A 505 SO7 FDIISE, S5 o o1t Nation Brands Index
176 [openness and friendliness and other qualities BARIEEFRLATE ggf;égifggéﬁgjk ﬁ%?%é?gﬂ%;%ﬁﬂfgggf ZETFL. 200004 x SOETRYx 507 EDEEE, 250 Anholt-GfK Nation Brands Index
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